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OVERWHELMED?!

NO WORRIES!

new>Starting a         
Birth or Wellness Business 

& Feeling a Little...
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Your brand image is a 
direct reflection of your 

services or products.
When figuring out what type of brand you want to have,

ask yourself these questions . . .

What personality do you want your brand to have?  
Is your product or service addressing a serious issue like maternal mental health? Or is it a playful topic like newborn giggles 
or moms needing more coffee? If you are wanting a brand for adults that tackles a serious topic, bright pinks and greens might 
not make sense. Same goes for if you are targeting a playful or children’s topic. Muted or “corporate” colors might not appeal 

to that market. Take note of what kind of personality other brands have that appeal to your target market. Again, don’t ever 
copy, but take note and let that inspire you and guide you.

Who are your products or services made for?
Adults? Children? Teens? Look at brands that have a similar demographic as the one you are trying to reach. Do you notice 
any trends? Colors? Personality? Simple logo? Elaborate logo? Never copy, but be inspired. Doing this can help so you can 

gain a little guidance on what your potential customer is currently drawn to.

Example:
Note: there are obvious exceptions to the rule, this is just general visual example.

Playful / FunSerious / Corporate
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Trust or Not So Sure
Your brand image leaves an impression, good, bad, or meh.

Think about it . . .

Think of brands you see and how they make you feel.
We’ve all seen those used car commercials, cheesy, low-budget. Does that commercial or logo give you a feeling of trust or does 

it feel a little scammy? When you see those “make money selling houses” signs written in sharpie on the side of the road. Do 
those convey “trust” in your eyes or “I’m going to be murdered by this person if I call them” type feeling? 

Same is true for the opposite! You see a well-designed logo or advertisement. It’s clean, it’s cohesive, it’s pleasant. It makes you 
feel like you can trust this brand. If they value attention to detail in their logo and ads, they probably have a quality service or 

product. Even if that’s not always true in reality, it leaves that “trustworthy” or “quality” impression on us.

There are also brands that are just “meh”. They’re not bad but they’re not something that’s going to stick in your potential 
customer’s head for very long. i.e. forgettable.  Having a deeper meaning behind your brand image and cohesiveness to your 

visuals can help. Being crystal clear on what your message is and exactly what problem you are tyring to solve can help as well.

Example:
Note: this is an extreme example, but you get the point!
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Low or High Quality
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Do you want your business to be seen as premium or economy brand?
Ask yourself what your goals are . . .

Premium brand or economy brand?
Think Tiffany & Co. vs Walmart. Notice the difference between the two. The colors they use, the graphics they use, the main 
message they are trying to convey, premium or affordable.  Pay attention to the messages they send out. They are both legit 

brands, they just have very different marketing and design! Observe how others do it. Being aware of your own goals can help 
you craft a message that make sense for your particular business!

Look at brands that you respect and enjoy buying from.
 Take note of what they look like. How do they present their information? How does that brand make you feel? Use that 

information to construct a brand image and message that is a good fit for your business and it’s goals.
Know what your business is. Does it provide lots of services or products at a super low cost or is it an exclusive or expensive 

product or service?

Fonts, colors, and imagery are a part of your brand.
Try to avoid fonts like Comic Sans, Papyrus, or Marker Felt in your professional communications. They are often perceived as 
low-quality and unprofessional, not how you want your brand to come off right?! If you do use silly fonts, use them sparingly, 

like only in headlines, not as your entire page text. 

General rule of thumb:
Only use “fancy” fonts in headlines. Use simpler, basic fonts for the main text. Always make sure it’s legible!

Fontsquirrel.com is a great resource for free commercial typefaces when on a budget!
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The things we see can affect the way we feel. 
If your brand logo or advertisements are unorganized, clunky, chaotic, or don’t feel cohesive, that can create a feeling of 

tension in the person looking at it. Same goes for the opposite, if things are lined up, there’s some breathing room on the page 
(often referred to as white space), that feels good. 

We’ve all seen ads that are just chaotic, where there’s lots of harsh colors, cramped text, and oddly stretched images. Those 
ads are often looked over. When there’s too much to look at people often opt out of looking at it at all!

Use the same fonts and colors.
Try to use the same 2 fonts in ALL your marketing materials. This will help create a feeling of cohesiveness across your brand.
Same goes for colors. Stick to around 3 colors. Try putting together a mood board of the look and feel of what you are trying to 

achieve and pick out 3 colors to use from those images. 
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Cohesive or Disorganized

Do Don’t do

Your

website

BRAND

Your
BRAND

Your
BRANDLorem ipsum dolor sit amet, consectetuer 

adipiscing elit, sed diam nonummy nibh 
euismod tincidunt ut laoreet dolore magna 

aliquam erat volutpat. Ut wisi enim ad 

Lorem ipsum dolor sit amet, consectetuer adipiscing 
elit, sed diam nonummy nibh euismod tincidunt ut 
laoreet dolore magna aliquam erat volutpat. Ut wisi 

enim ad 

Lorem ipsum 
dolor sit amet, 
consectetuer.

Lorem ipsum 
dolor sit amet, 
consectetuer.

Lorem ipsum 
dolor sit amet, 
consectetuer.

BUSINESS CARD

Lorem ipsum dolor sit amet, 
consectetuer adipiscing elit, 
sed diam nonummy nibh 

euismod tincidunt ut laoreet 
dolore magna aliquam erat 

volutpat. Ut wisi enim ad 

brochure

Your

website

BRAND

Your
BRAND

Your
BRANDLorem ipsum dolor sit amet, consectetuer adipiscing elit, sed diam 

nonummy nibh euismod tincidunt ut laoreet dolore magna aliquam erat 
volutpat. Ut wisi enim ad 

Lorem ipsum dolor sit amet, consectetuer 
adipiscing elit, sed diam nonummy nibh 

euismod tincidunt ut laoreet dolore magna 
aliquam erat volutpat. Ut wisi enim ad 

Lorem ipsum dolor sit amet, 
consectetuer adipiscing elit, sed 
diam nonummy nibh euismod 

tincidunt ut laoreet dolore 
magna aliquam erat volutpat. Ut 

wisi enim ad 

Lorem ipsum dolor sit amet, 
consectetuer adipiscing elit, 
sed diam nonummy nibh 

euismod tincidunt ut laoreet 
dolore magna aliquam erat 

Lorem ipsum dolor sit amet, 
consectetuer.

Lorem ipsum dolor sit 
amet, consectetuer.

Lorem ipsum 
dolor sit amet, 
consectetuer.

Lorem ipsum dolor 
sit amet, 

consectetuer.

Lorem ipsum dolor 
sit amet, 

consectetuer.
Lorem ipsum dolor sit amet, consectetuer adipiscing 
elit, sed diam nonummy nibh euismod tincidunt ut 

laoreet dolore magna aliquam erat volutpat. Ut 
wisi enim ad 

brochure

Lorem ipsum dolor sit amet, 
consectetuer adipiscing elit, sed diam 
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Clear Message 
or Confusing

If you aren’t clear, no one else will be either.
Ask yourself this big question . . .

What exactly do you do and why do you do it?
Someone asks you, “what do you do?” how do you respond? Before you can create a solid brand, you first need to be crystal 
clear on what you do and more importantly “why” you do it. You need to be clear on both “what” and “why” to YOURSELF 
first before you can clearly communicate that to anyone else. Refine your elevator pitch. Make sure YOU are clear on exactly 

what you are hoping to achieve with your business and exactly what problem your business solves.

Only then, can you craft your brand and visuals to support that message. When you narrow down your “what” and 
more importantly your “why” you’ll better be able to effectively communicate that message and your value to your 

future customers. 

In terms of visual clarity. . . 
Can your logo be simplified? Can it be adjusted to be a better reflection of your bigger goals? Perhaps a better font choice? 

Can you remove some complexities to help your brand look more clean and clear?

When in doubt remember KISS (Keep It Simple Silly). In basic terms, don’t over complicated it. If you need guidance on 
branding, hiring a professional graphic designer can be an invaluable investment. Your brand image is the foundation to your 

business, start with a solid one to build on.

5<tip>PRO



<tip>BONUS

Think you might benefit from a little design help?
Hey, that’s what I do and I’m here to help! From small tweaks to fully custom design. 

Just need some guidance? I offer consultations! Wild World Mama has a solution to fit every budget.

Hope this was helpful. I’d love to hear how this information might have helped you with your branding!

hello@wildworldmama.com
instagram.com/wildworldmama
facebook.com/wildworldmama
pinterest.com/wildworldmama

Be inspired by what you see around you.
Notice things in nature, shapes, hidden meanings, nuances in everyday life, history, human or animal behavior, emotions, 
metaphors. Can any of those bigger ideas or tiny details somehow be incorporated into your logo, name, or your brand 

messaging. Quick example: Lions are courageous, strong, and fierce. Does that sound like your brand? The best logos have a 
deeper idea behind it! Brainstorming and writing a list of things that come to mind can help spark unique ideas for your brand 

image. This is a little secret the best designers in the industry use. 
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